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Dear Shareholders:

The formation of Uwharrie Capital Corp grew out of the recognition that
the well-being of a community is interlinked with the economic well-being of
neighboring communities. This strategy is designed to inspire durable econom-
ic growth, maintain quality of life and generate 21st century prosperity. More
than twenty-five years later, our focus remains on our commitment to reinforce
the building blocks of healthy, financially literate communities that control their
own destiny and define the horizon line that far exceeds our lifetime. Our per-
formance reflects the leadership and perseverance of our people and the
strength of our operating model. Our financial results tell only part of the story
of our accomplishments. In 2009, much of our focus was on further strengthen-
ing our foundation for the future. The recession has had a severe impact on all
of us. Our associates, our customers and our shareholders have all been affect-
ed by the economic turmoil.We fared better thanmany of our peers and for that
we are thankful.

Contrary to media reports on our industry, loan activity was brisk in 2009.
Loans increased $12.9 million to $353.7 million and total assets increased to
$477.8 million.We continue to provide credit for qualified individuals and busi-
nesses in our communities and our credit standards remain generally
unchanged. Our ability to support our customers and their businesses through
this market upheaval is due to improved funding from growth in deposits to
$376.8million.Net interest income for the year increased to $17.4million. With
our strong capital, we are positioned well to support customers through the cur-
rent economic situation.

Results in the mortgage origination area exceeded our expectations as a
result of the extraordinary effort from our associates during what appears to have
been one of the lowest interest rate environments in modern history. Non-inter-
est income was strong at $5.8 million; however, net income was reduced in 2009
to $690 thousand due to investment impairment charges and FDIC increases
and additional special assessments that were levied on all banks across the coun-
try, including our three banks. Though we experienced a reduction of net
income in 2009, our core banking remains solid and you can be confident that
Uwharrie Capital Corp is strong, well-managed and carefully positioned to with-
stand the financial chaos swirling around us.

We believe great companies have a moral core. We care deeply about our
communities and we demonstrate this commitment everyday by responding
where there is a need. We care about the world’s limited resources and are com-
mitted to their responsible use. We work hard to foster economic, social and
quality of life issues within the scope of our business reach. Whenever possible,
our actions promote financial prosperity to our customers and our Company,

Letter to Shareholders

You can tell a great deal about an organ-
ization by the way it performs in diffi-
cult times. In 2009, while many finan-
cial institutions struggled, Uwharrie
Capital Corp and its subsidiaries contin-
ued to demonstrate strength, stability
and growth. Uwharrie Capital has
stayed on a dependable course by know-
ing our customers and the communities
we serve. Reinvesting deposits as loans
here at home. Having responsible lend-
ing practices. Being involved in the
communities where we live and work.
Making decisions locally. Creating long-
term value for our customers, our share-
holders and our communities. It’s not a
new approach; it’s a tried and true one.

Uwharrie Capital Corp exists for times
like these. We are properly positioned to
contribute to the critical debates and
activities that will re-define this region’s
future. At least, that is our motivation.
That is our passion. That is our duty. If
ever there were a time for us to step up
and lead, it is now. And that is exactly
what we are doing.

P
urpose
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foster socio-cultural equity and protect natural resources to pre-
serve and improve our quality of life for the welfare of present
and future generations. We have an enduring business model
that is built for sustainable growth and a foundation in ourMis-
sion, our Purpose for Being, that reminds us each what we real-
ly are all about as a Company.

Headquartered here, managed by local citizens and owned
by shareholders who live and work here,
Uwharrie Capital Corp holds a unique posi-
tion in the community. Our commitment is to
the citizens of the region. Because we live and
work in the same communities as our cus-
tomers, we have an understanding of local con-
ditions, needs and opportunities.We know the
value of being relied upon in difficult econom-
ic times. As a community banking organiza-
tion, we are able to provide leadership, guid-
ance and help to our customers and communi-
ties. For us, loans are not just about lending
money, but about turning deposits from the community into
productive investments in that community.

We are proud of our tradition of making local decisions to
help our customers with their personal, business and invest-
ment needs. Our steadfast commitment to regaining and keep-
ing local control grows out of our purpose for being.

While our area and its residents have been hit by the cur-
rent economic condition, we remain rich in the most precious
inheritance of all — our natural resources. If they are owned and
controlled by our community, we can address quality of life
issues by tapping into these resources to create jobs and strength-
en economies, spur on grassroots organizations to implement
cultural heritage and ecotourism initiatives within our commu-
nities. We can also tap into these to address the basic needs of
human existence: food, water, shelter.

We want to foster local solutions for clean air and water,
opportunities for outdoor recreation and foundations for new,
sustainable economies. Our goal is to balance economic and
environmental issues and make sure people are connected to
the lands and the waters that have shaped us as a nation and
defined us as a people. Our progress will help determine the
well-being of this region and the generations who will inhabit it.

The global trading system is based on rules that all parties
have agreed to follow. However, because these rules have been
broken without enforcement, our country has paid a steep
price. The rusty shells of once thriving manufacturing plants
illustrate a loss of economic diversity, declining real wages and
working conditions, increasing inequality and a shift of financial
capital and economic decision-making to global corporations.

Economic localization is the restoration of communities to
sustainably feed, clothe, house and power themselves with the
knowledge, natural resources and financial capital inherent to
their own communities and the people who reside there. Eco-
nomic localization holds great promise as a strategy for creating
a broader range of local jobs, protecting our economy from glob-
al knee-jerks, increasing the diversity of and quality of goods and

services we consume and protecting our environ-
ment and quality of life.

Communities free themselves from an over-
dependence on the global economy and invest in
their own resources to produce goods, services,
and energy consumed from their own local finan-
cial, natural and human resources. Most impor-
tant, local communities regain the power to deter-
mine and control their economic path and ulti-
mately, their destiny.

Localization brings businesses and jobs to
where people live. It reduces the amount ofmoney

leaving our communities and makes more capital available to
reinvest in other local ventures. In contrast, globalization has
concentrated economic decision-making in global corporations
that often are very powerful and have no accountability to the
communities where they operate.

Historically, manufacturing has been a stable source of high
paying factory jobs with benefits, accessible to residents without
a secondary education. If the skills, infrastructure and geograph-
ic advantages that once enabled large production to exist are still
intact, creative programs could resuscitate a certain amount of
manufacturing that would compensate people fairly and shift
the trade balance back in our favor.We know to be successful in
the future; we must be thoughtful, intentional and strategic in
order to sustain our way of life. Uwharrie Capital Corp exists for
times like these.We are properly positioned to contribute to the
critical debates and activities that will re-define this region’s
future. At least, that is ourmotivation. That is our passion. That
is our duty. If ever there were a time for us to step up and lead,
it is now. And that is exactly what we are doing.

Sincerely,

UWHARRIE CAPITAL CORP

Roger L. Dick
President and Chief Executive Officer
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We are deeply rooted in the communities where we live and work. This enables us to understand needs
throughout our communities and apply this knowledge to each customer situation. We recognize that our
vitality depends on the well-being of our communities and the citizens who live here.
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www.BankofStanly.com

Corporate Profile

The long-term demands of our Company and industry require

attention to operational structure and an organizational structure that

supports our commitment to service and to our communities. Our

approach to serving our customers and communities defines and

separates our Company from other financial providers. We have a

strong Company that has the capacity to provide complicated financing

and the ability to adjust to meet an individual customer’s needs. We

continue to focus on product development and our delivery systems.

Technology will never replace a personal conversation, but it is critical

to integrate products and technology to meet the changing needs of our

customers. We continue to invest in technology to enhance our

products and servicing ability.

Our tradition of service touches every customer in every

community served. As a result, we are considered a community friend

and financial partner in the markets we serve. We are thankful for the

faith our customers have placed in us over the years and we are proud

to be part of your community, your family and your life. Together we

have created an economic engine that can positively impact our part of

the world and with you, we are making a difference.

Uwharrie Capital Corp

www.AnsonBankandTrust.com

www.StrategicInvestmentAdvisors.com

www.CabarrusBankandTrust.com

BOARDS OF DIRECTORS
A fundamental element of Uwharrie Capital Corp’s strategy is the role of

our community directors. We believe that a deep understanding and a

close relationship with the communities we serve can be achieved only

when we are interwoven in the fabric of the markets we serve. Local civic

and business leaders, serving as directors, provide the insight to local needs

that ensure Uwharrie Capital Corp and its subsidiaries deliver on the

promise of making a difference. The primary responsibility of the Board of

Directors is to foster the long-term success of the Company, consistent with

its fiduciary duty to the shareholders. The leaders from our communities

who serve on our Boards are featured on the following pages.

Knowing our customers and
the communities we serve.

Reinvesting deposits as loans
here at home.

Having responsible
lending practices.

Being involved in the
communities where we work.

Making decisions locally.

Creating long-term value for
our customers, shareholders

and communities.

Making a Difference.



Standing, left to right: DAVID L. VANDEVENTER, Golf Professional/Club Manager of Piney Point Golf Club; RAYMOND R. CRANFORD, JR., Vice
President - Sales, Crook Motor Co., Inc.; GARRY M. LEWIS, Director of Public Housing, City of Albemarle; MICHAEL P. LATON, SR., President, Custom Doors,
Inc.; NADINE B. BOWERS, Retired - Strategic Investment Advisors, Inc., and Bank of Stanly; DUSTY W. WEST - Vice Chairman, President & Owner, Dean’s
Ready Mixed, Inc.; W. STEPHEN ALDRIDGE, III, PhD, President, Stanly Funeral Home, Inc.
Seated, left to right: B. A. SMITH, JR., Retired - Pilot & Base Commander, United States Air Force; KELLEY S. HUFF, President & Owner, Richfield Child
Development Center; PATSY G. STREET, Manager of West Stanly Christian Ministries; JERRY J. LONG - Chairman, President, Secretary & Co-Owner, Long’s
Diamond Broker
Not pictured: ROGER L. DICK, President & Chief Executive Officer, Uwharrie Capital Corp; JIMMY C. HUNEYCUTT, Owner, J. Huneycutt Co., LLC
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Standing, left to right: RONALD T. BURLESON, Partner, Thurman Burleson & Sons Farm; LEE ROY LOOKABILL, JR., President, Anson Real Estate and Insurance
Company, Inc.; W. KENNETH HUNTLEY, Owner & President, Huntley Oil & Gas Co., Inc.; CHARLES D. HORNE, President, Hornwood, Inc.; CHARLES F.
“TAD” GESCHICKTER, III, President & CEO, ST Motorsports, Inc., JTG Racing, Inc.; W. CHESTER LOWDER, Director of Livestock Program, Public Policy
Division, North Carolina Farm Bureau Federation, Inc.; JOHN W. SHEALY, JR., President, Capital Concrete Co.; JOSEPH R. KLUTTZ, JR., Secretary & Treasurer,
Albemarle Insurance Agency, Inc.
Seated, left to right: BARRY S. MOOSE, Division Engineer, North Carolina Department of Transportation; TIMOTHY J. PROPST, Executive Vice President, Propst
Construction Company, Inc.; DONALD P. SCARBOROUGH - Chairman, President & Owner, Plank Road Realty, Inc.; JOE S. BROOKS - Vice Chairman, Owner
& Manager, Brothers Precision Tool Company; W. STEPHEN ALDRIDGE, III, PhD, President, Stanly Funeral Home, Inc.
Not pictured: BILL C. BURNSIDE, DDS, Sole Proprietor; THOMAS M. HEARNE, JR., Geopavement Engineer, North Carolina Department of Transportation;
SUSAN J. ROURKE, President & Owner, U.S. Land Management Co.; EDWARD B. TYSON, EdD, Retired - Superintendent of Kannapolis City SchoolsU
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Left to right: JOHN W. SHEALY, JR., President, Capital Concrete Co.; ROGER L. DICK, President & Chief Executive Officer, Uwharrie Capital Corp;
DOUGLAS L. STAFFORD - Chairman, Partner, Griffin Stafford, LLC; SUSAN J. ROURKE, President & Owner, U. S. Land Management Co.; ESTUS B.
WHITE, Retired - Clerk of Superior Court, Cabarrus County; EDWARD B. TYSON, EdD, Retired - Superintendent, Kannapolis City Schools; CHRISTOPHER
L. BRAMLETT, PhD, Retired - President & Owner, Christopher’s Jewelers Co., Inc.; J. SCOTT PADGETT, Mayor, City of Concord; FRANK A. RANKIN, III,
President, Concord Engineering & Surveying, Inc.; SUSAN J. SMITH, Retired - Career Counselor, Rowan-Cabarrus Community College; ANITA A. BROWN,
Retired - Chancellor, Cabarrus College of Health Sciences, Carolinas Medical Center - NorthEast; TIMOTHY J. PROPST, Executive Vice President, Propst
Construction Company, Inc.; CYNTHIA L. MYNATT - Vice Chairman, President, Ben Mynatt Pontiac-Buick-GMC Truck, Inc.; VERNON A. RUSSELL,
Attorney, Plummer, Russell and Plummer, PLLC
Not pictured: DIANE R. HONEYCUTT, Team Leader for Team Honeycutt, Allen Tate Realtors; JAMES M. MONROE, JR., Retired - Executive Director of
NorthEast Foundation, Carolinas Medical Center-NorthEast
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Standing, left to right: JIMMY L. STRAYHORN, Retired - President & Chief Executive Officer, Anson Bank & Trust Co.; CHRISTOPHER M. SANFORD, Vice
President & Owner, Wadesboro IGA Foodliner; W. KENNETH HUNTLEY - Chairman, President & Owner, Huntley Oil & Gas Company, Inc.; LEE ROY
LOOKABILL, JR., President, Anson Real Estate and Insurance Company, Inc.; DONALD P. SCARBOROUGH, President & Owner, Plank Road Realty, Inc.;
THOMAS W. HOUGH, President & Owner, Anson Pharmacy, Inc.; EMMETT S. PATTERSON, Retired - General Manager & Executive Vice President, Pee Dee
Electric Membership Corporation; JARVIS T. WOODBURN, General Manager, Coffing Hoists Company; HARVEY H. LEAVITT, III, Owner, Leavitt Funeral Home;
ROGER L. DICK, President & Chief Executive Officer, Uwharrie Capital Corp
Seated, left to right: TARA G. EUDY - Vice Chairman, President & Treasurer, Carolina Title Company, Inc.; EMILY M. THOMAS, Vice President, Administration &
Finance, CMH Flooring Products, Inc.; ALTHERIA S. PATTON, EdD, Retired - Assistant Superintendent, Anson County Schools
Not pictured: CHARLES D. HORNE, President, Hornwood, Inc.
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For the year ended December 31, 2009, the
Company reported net income of $690 thousand or
$0.01 per common share compared to $2.0 million
or $0.27 per common share for 2008. Net income
for 2009 was reduced by investment impairment
charges that were $1.8 million higher than in 2008,
as well as the previously announced $209 thousand
special FDIC insurance assessment. These two
charges reduced 2009 net income by approximately
$1.3 million, net of tax. Net income available to
common shareholders was $48 thousand for 2009,
after reflecting the payment of dividends on
preferred stock issued by the Company.

The average yield on our interest-earning
assets decreased 74 basis points to 5.89%, while
the average rate we paid for our interest-bearing
liabilities decreased 84 basis points. This resulted

in an increase of 10 basis points in our interest rate spread, from
3.76% in 2008 to 3.86% in 2009. Our net interest margin for
2009 was 4.12%, compared to 4.13% in 2008.

The allowance for loan losses increased in 2009 to $5.3
million, as compared to $4.4 million for the prior year-end. The
amount of impaired loans and the potential losses associated with
these loans increased during 2009, resulting in an increase to the
allowance for loan losses. The provision for loan losses was $1.7
million and $969 thousand for the twelve months ended
December 31, 2009 and 2008, respectively.

The Company generates most of its revenue from net interest
income; however, diversification of our earnings base is of major
importance to our long term success. Income from service charges,
commissions and fees decreased from $5.0 million in 2008 to $4.6
million in 2009. Income from mortgage loan sales increased from
$1.2 million to $3.4 million, when comparing these two periods.

This was offset by losses recognized and impairment expensed on
securities in 2009 totaling $883 thousand and $1.8 million,
respectively. Total noninterest income was $5.8 million in 2009,
compared to $6.6 million in 2008.

Noninterest expense for the year ended December 31, 2009
was $20.9 million compared to $18.5 million for the same period
of 2008, an increase of $2.4 million. Salaries and employee
benefits, the largest component of noninterest expense, increased
$890 thousand, from $10.6 million for the period ending
December 31, 2008, to $11.5 million for the same period in 2009.
This increase is attributable to normal salary increases, additions
to staff and higher benefit expenses. Another major factor
contributing to the increase in noninterest expense was increased
FDIC premiums, which were $958 thousand in 2009, compared
to $128 thousand in 2008.

The Company’s total assets increased $25.3 million or 5.6%
from $452.5 million at December 31, 2008 to $477.8 million at
December 31, 2009. This increase resulted primarily from a $12.9
million increase in loans held for investment and a $7.5 million
increase in securities available for sale.

Customer deposits continued to be our principal funding
source in 2009, allowing us to fund the growth in assets discussed
above. At December 31, 2009, deposits from our customers
totaled $376.8 million, an increase of $23.2 million or 6.6%,
compared to $353.6 million at December 31, 2008. Other
funding from borrowed funds decreased slightly from $54.8
million to $53.6 million.

The Company continues to maintain a strong capital
position. At December 31, 2009, total shareholders’ equity was
$44.0 million compared to $41.2 million at the end of 2008.
Capital ratios are above those of a well capitalized bank as defined
by our regulators.
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To the Shareholders and Board of Directors
Uwharrie Capital Corp
Albemarle, North Carolina

We have audited, in accordance with the standards of the Public Company
Accounting Oversight Board (United States), the consolidated balance sheets of
Uwharrie Capital Corp and Subsidiaries as of December 31, 2009 and 2008, and
the related consolidated statements of income, comprehensive income, changes in
shareholders’ equity and cash flows for each of the years in the three-year period
ended December 31, 2009 (not presented herein); and in our report dated March
23, 2010, we expressed an unqualified opinion on those consolidated financial
statements. The accompanying condensed consolidated financial statements are the
responsibility of the Company’s management. Our responsibility is to express an
opinion on the information set forth in the condensed consolidated financial
statements in relation to the consolidated financial statements from which it has
been derived.

In our opinion, the information set forth in the accompanying condensed
consolidated balance sheets as of December 31, 2009 and 2008, and the related
condensed consolidated statements of income for each of the years in the three-year
period ended December 31, 2009, is fairly stated, in all material respects, in relation
to the consolidated financial statements from which it has been derived.

Southern Pines, North Carolina
March 23, 2010

Report Of Independent Registered
Public Accounting Firm
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Uwharrie Capital Corp
Consolidated Balance Sheets
December 31, 2009 and 2008
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Uwharrie Capital Corp Consolidated Statements of Income
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Come see us today!
(704) 694-2122

www.AnsonBankandTrust.com/mortgages

Roots

We are a community bank and we know our market. We
listen and respond as only a local bank can. Local
deposits become local loans. Just as important, our
markets know us. More than just brand awareness, our
reputation is built upon trust, customer service and
community involvement.

At Uwharrie Capital Corp, our community banking roots run deep.

Our family of banks – Bank of Stanly; Anson Bank and Trust; Cabarrus

Bank and Trust – is built on the philosophy of what sets community banks

apart: local leadership and decision making. Knowing our communities

and knowing our customers have enabled our Company to build and grow

relationships with our customers and community partners who work so

hard to achieve their own corporate, personal and community goals. Local

delivery means timely decision-making. We get to know you. We work to

understand your business and your financial needs. And we always thank

you for doing business with us.

In difficult times such as these, we cannot overstate the importance of

our community bank roots and values. When our customers face

challenges, we work closely with them to make sure they have every chance

to succeed. It is this level of caring that is one of the great forces behind

our consistent growth and profitability.

Customers are at the heart of everything we do. We help our

customers by finding the right fit for their lives and businesses. Our

products and services are designed to grow, retain and deepen customer

relationships.

We want to help our customers grow and move ahead. We are

committed to building deep, long-term customer relationships in which we

are a trusted advisor and primary banking partner.

During 2009, we surveyed a sample of both commercial and retail

customers of their experience with our Company. The results proved that

our community banking approach is successful in the markets we serve. In

fact, more than 50% indicated they had referred us to a friend.
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As we continue to transition away from a traditional manufacturing

and agriculture financial system, we are positioned to provide the capital

and expertise to help create a new economy: one that balances our natural

resources with sustainable development, creates jobs and rejuvenates our

communities. Because of our lush natural resources and strength of

cooperative spirit innate to North Carolinians, the recreation and tourism

sector holds the promise of providing enormous economic impact. Taking

the steps toward our sustainable 21st century economy requires vision,

optimism and hope, and our goal is to participate. Being a resource for

local and family-owned businesses, we offer a wide range of products and

services to provide capital for a start-up or to finance growth and

expansion. Well-structured commercial loan and deposit services,

combined with an extraordinary level of personal attention, allow us to

look at corporate banking differently.

Relationship banking is our overarching strategy and primary engine

for continued growth. We build these relationships through a

commitment to delivering extraordinary service – one customer at a time.

Our customer-focused culture continues to be an increasingly important

differentiator in communities we serve, the places we call home.

We build lasting relationships on the fact that we work with each of

our customers on an individual basis and our service sets us apart. We

operate in an environment where customer service is and always will be

number one; it’s finding ways to make each customer feel extremely well

cared for each time they bank with us. Our bankers are deeply committed

to meeting our customers’ needs and building relationships. We always

want to do what is in the best interest of our customers.

We are a community bank that does the unexpected for our
size. We do it locally and we are determined to do it well,
which is both a hallmark for our success and the reason for
it. We work hard to exceed our customers’ expectations and
we are committed to providing superior and convenient
customer service.
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Innovation

As a community banking organization, we view personal service as

our most important competitive advantage. Although advances in

information technology, such as the Internet, have enabled many

customers to transact banking business without having to visit a bank

office, many customers prefer face-to-face contact. Our business model

continues to recognize this customer preference and embraces it as a

competitive opportunity.

Your family of community banks has led the way with new products

and innovative solutions: home equity loans and money market accounts

in the 80’s … debit cards and online banking in the 90’s … electronic

payment options and Remote Deposit Capture in the 2000’s. We

continue to build on that legacy. The following are a few examples of

new products, packages and services we will be introducing soon or have

recently launched.

In 2009, we undertook a major redesign of our companies’ websites,

incorporating many user-friendly applications and ease of navigation.

We also implemented a high-touch online mortgage application that

gives the customer more options in how they choose to do business with

us — either online or face-to-face. Customer access to information will

soon be even more convenient with new Mobile Banking. Allowing

customers to securely and safely check account balances, view transaction

history, transfer money between accounts and receive alerts, our Mobile

Banking package will work on any device and provide you with our most

convenient location at your fingertips.

We continue to introduce new ways for our customers to bank with

us. From enhanced self-service and direct online offerings, products and

processes that make it easier to bank with us to traditional person-to-

person interaction, we will continue to implement more innovative

solutions yet hold firm to our commitment of always putting the

customer first.
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Comfort

Our Strategic Investment Advisor professionals are personally available

to see that our clients are best positioned to meet their future goals. Our

investment process demands a disciplined approach when determining

which investment options are best suited to the client. Our communities

recognize the value of our integrated financial services approach and we

remain confident that there are significant opportunities in our markets.

During turbulent times, perhaps the clearest measure of success is client

retention. The most recent statistics indicate that our wealth management

group significantly out-performed the industry average in client retention.

In an environment where confidence levels within financial markets are

still fragile, it is important to strike a careful balance between various

expectations of our shareholders, customers and the community. Creating

strong sustainable customer relationships and managing through a difficult

environment continue to be the overarching commitment of our wealth

management team.

Our investment team serves clients at every stage of the investment cycle.

With research capabilities that give us competitive parity with firms much

larger, we craft our managed investment portfolios to maximize return while

minimizing risk.

In 2009, we implemented new portfolios that separate assets into two

“buckets” that combine an optimal risky portfolio (ORP) with a zero

volatility position that is held at one of our affiliate banks. This approach

primarily benefits our conservative and moderately conservative investors.

These new “blended” portfolios provide some exposure to the market but

with less volatility than our classic models. We also created a portfolio with

expected return and risk below our conservative model: this new model is

our stable blended portfolio. We work hard to create the right blend of

products and services to meet our clients’ often complex financial needs.

Securities, with the exception of bank products, are not FDIC insured, are not guaranteed by any
financial institution and may involve investment risk and/or loss of principal.

What is Your Strategy?

Classic Models Blended Models

Overview of SIA, Inc. Models

• Constructed with full market        
exposure 

 
• Greater upside potential 
 
• Allows for greater fixed income 

fluctuations in mutual funds and 
ETF exposure  

• Constructed with limited market  
exposure 

 
• Greater downside protection 
 
• FDIC insured position in Absolute

Return Asset held at an affiliated
bank.        

• Creates a less volatile portfolio 

Strategic Investment Advisors, Inc. is an affiliate of Bank of Stanly, Cabarrus Bank & Trust and Anson Bank & Trust.
Securities are not FDIC insured, are subject to investment risks, including possible loss of principal invested.

No investment strategy can eliminate market risk.
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As a community banking organization, we
are embedded in the well-being of our
communities. Therefore, if we do our job
well, we will make a difference in the
communities we serve. A strong, self-reliant
local economy will return a quality of life
based on old-fashioned values, where
neighbors care for each other and our
children and our children’s children can feel
financially secure and enjoy the blessings and
contentment that allow them to maintain
quality of life and dignity.

Strong, caring communities are essential
to our individual and collective happiness,
security and well-being. We all do better when
we look out for one another and invest
collectively in community and environmental
health. Real community wealth includes all
things that have intrinsic value such as natural
resources, labor, knowledge, health and
education. These communities are devoted to
enhancing the quality of life for all, instead of
making money for a few, and using local
resources efficiently and sustainably to create
a better life for all.

Your Company, its directors and
associates are actively engaged in activities that
build and help our communities become
sustainable for the future. While there are
many possible examples, the organizations
discussed here are only three instances
showing how the powerful collaboration of
local capital and entrepreneurship is creating
jobs, building the foundation for a
sustainable future and re-starting economies
in the markets we serve.

Sustainable

Cotton of the Carolinas is a collaboration of farmers and
manufacturers in North Carolina with the mission of going “dirt to
shirt” within 750 miles. Astonishingly the supply chain and
manufacturing footprint of a tee-shirt can easily stretch beyond 17,000
miles. North Carolina is the 4th largest producer of cotton in the United
States, yet the majority of that cotton is shipped overseas. The goal of
Cotton of the Carolinas is to engage the consumer and create an
awareness as to where the apparel they purchase, starting with their tee-
shirts, actually comes from and is manufactured. Cotton of the Carolinas
allows a consumer to go to the website, look up the year in which the tee-
shirt is branded (the harvest year) and connect with everyone in the
supply chain, from Ronnie Burleson, the farmer, Wes Morgan, the
ginner, to T.S. Designs, the print and dye finisher. As a third generation
farmer, Burleson never saw a product made out of his own cotton until
the first line of Cotton of the Carolina tee-shirts was printed.

Globalization has its place, but sometimes it just doesn’t make sense
if you are stepping over your neighbor to buy something cheap. Sourcing
the process as close as possible reconnects the consumer and the
manufacturer. Additionally, Cotton of the Carolinas’ supporting of local
economies has been responsible for creating over 700 jobs right here in
North Carolina.

cotton
of the

carolinas™

3. Spinner3. Spinner3. Spinner 9. Dyer9. Dyer9. Dyer 7. Sewer7. Sewer7. Sewer

4. Knitter4. Knitter4. Knitter

6. Cutter6. Cutter6. Cutter
8. Printer8. Printer8. Printer

1. Farmer1. Farmer

2. Ginner2. Ginner2. Ginner

5. Finisher5. Finisher5. Finisher

1. Farmer

1. Ronnie Burleson -
Thurman Burleson &
Sons Farm; Richfield

2. Wes Morgan - Rolling Hills Gin, LLC;
New London

3. Mark Leonard - Hill Spinning;
Thomasville

4. Brian Morrell - Mortex Apparel; Wendell
5. Kenny Hoyle - MoCaro Dyeing and Finishing;
Statesville

6. Brian Morrell - Mortex Apparel; Wendell
7. Brian Morrell - Mortex Apparel; Wendell
8. Eric Henry and Tom Sineath - TS Designs; Burlington
9. Eric Henry and Tom Sineath - TS Designs; Burlington

grown
made
sold
here

www.cottonofthecarolinas.com
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Prior to establishing SBM, Dr. Osbert Cheung, the
company’s founder, President and Chairman of the Board,
was baffled by the slow pace of product innovation and
technology progress in the solar panel market. He realized
an opportunity to improve upon the conventional glass
solar module design that has existed since the early 1980’s.
He spent the next several years working with a handpicked
team of solar energy experts to devise a breakthrough non-
glass photovoltaic module design and its patent-pending
production process.

SBM Solar is the recognized leader in research and
development and manufacturing of non-glass solar PV
panels. SBM provides its products for retrofit commercial
and residential roofing, BIPV (Building Integrated
Photovoltaics), marine, military and other applications
including portable power, pumps, solar carports and
industrial products requiring renewable energy sources.
SBM is the only company in the world that is UL
(Underwriters Laboratories) certified for non-glass, rigid, C-
Si Solar Panels. These patent-pending solar panels are 40-
50% lighter than glass panels making them an excellent
choice for roofs, boats and other industrial applications that
have weight restrictions. Besides being shatterproof, SBM
panels are customizable in size, shape and color, providing
optimal design flexibility to architects and engineers. SBM
BIPV modules can be directly integrated into roofing and
building facades thus functioning as both the building
envelope material and the generator of solar electricity. This
revolutionary BIPV offering greatly reduces the overall
incremental cost of implementing solar technology for
commercial and residential use. SBM is proud of the fact
that its solar panels and 100% of its materials are made in
America. Established in 2002, SBM Solar is located in
Concord, North Carolina and has over 22,000 square feet
of manufacturing space.

GO GREEN.
BUY AMERICAN.

DEMAND THE BEST.
www.sbmsolar.com

Anson County Partnership for Children is a non-profit
public/private organization which was formed in 1996 in
response to the North Carolina Smart Start initiative.
Smart Start’s mission is to help ensure that all North
Carolina children enter school healthy and ready to
succeed. The Partnership is responsible for developing
collaborative strategies to meet the needs of children and
families in Anson County. These strategies utilize Smart
Start state funds and other funding sources to develop
direct services for children and families; parenting
education; child care provider training programs; health
services; and other services which are needed to help young
children and their families.

The Partnership’s programs focus on five core areas,
customized to meet Anson County’s unique needs. These
core areas are: Child Care Quality, Child Care Accessibility,
Child Care Affordability, Health Care and Family Support.

Smart Start reaches children during the most crucial
years of development, with the intent that they arrive at
school healthy, motivated and ready to succeed. The goal is
to ensure that every child in Anson County has the
opportunity for a brighter future. Smart Start brings
together all parts of the community – families, churches,
businesses, nonprofits, local government agencies and schools

– to work together to
improve the lives of
young children in
Anson County.

Helping make Anson County
a better place to be a child

and to raise a child.
www.ansonsmartstart.org
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Nancy H. Allen
Kathy H. Almond
Natalie L. Almond
Jason R. Andrew
William A. Andrews
Annie S. Austin
Price C. Austin
Amy Y. Barbee
Ronald D. Barnes
Jill A. Barrier
Anitra C. Barringer
Dayle C. Beaver
Roy David Beaver III
Sarah G. Bivins
Jennifer M. Blake
Megan E. Blalock
Shanna M. Blalock
Ronnie D. Blanton
Sherry L. Bolser
Rebecca B. Bost
Tiffany M. Bowman
Robert B. Brannan III
Robert O. Bratton
Misty C. Broadway
David B. Brookbank
W. Gaynelle Brooks
Barry C. Brummitt
Debbie S. Burkett
JoAnne B. Burleson
Brenda Diane Burris
Cathy M. Burris
Judith A. Camp
Anita F. Carpenter
Michelle B. Carver
Brandis T. Chewning
Robin G. Christian
Darlene T. Clayton
Ashleigh L. Cline
D. Starr Cloninger
Mary A. Collins
Gayle F. Comer
Julie C. Conner
Shelia B. Cook
Anngenell Y. Cooke
Donald M. Davis
Lindsey C. Davis
Cheryl J. Dearmon
Stephen A. Denning
Roger L. Dick
Brendan P. Duffey
Donald R. Edwards
Chasity L. Efird
Debra M. Erk
Bradley W. Eudy
Leslie T. Eudy
Reva P. Evans
Derek U. Ezzell
Duane S. Fagg
Monty L. Fast
Anne R. Flynn
Tammie D. Fraley

Deborah G. Frick
Allen K. Furr
Angela K. Gann
David C. Gaskin
Susan B. Gibson
Tina L. Gibson
Shannon M. Goff
Julie A. Graham
M. Casey Greene
Matthew W. Greene
Sherman L. Greer
Linda D. Harkey
Alisa E. Hartsell
Michael G. Harwood
Jane S. Hatley
Patricia C. "Diane" Hatley
G. Ernest Hatley Jr.
Kayla P. Heafner
Tammy R. Helms
Anita C. Hill
Deborah T. Hinson
Jan L. Hobbs
Gerald B. Honeycutt
Carolyn F. Hopkins
Patricia K. Horton
Martha E. Hughes
Kristi W. Humphrey
Jessica S.C. Ingram
Williesenia A. Ingram
Jacqueline S. Jernigan
Amy B. Johnson
Sonya H. Johnson
Carol H. Jones
Mark O. Jones
Donna J. Kenney
Suzette D. Kluttz
Mitchell C. Knighten
Katie Lee Lambert
Brooke E. Laton
Willie Dee Lawhon Jr.
Daria W. Ledbetter
Holly F. Lee
Joy M. Lee
Charlie W. Lentz
Mark A. Lisk
Kimberly C. Long
Kimberly E. Love
Audrey F. Lowder
Patricia L. Lowder
Sheila M. Lowder
Teresa G. Lowder
Tonya M. Lowder
Traci R. Lowder
Sandra P. Mabry
Sandra S. Maiden
Dana A. Maness
J. Michael Massey
Elsa E. Mata
Delaine H. McCormick
John P. McIntyre
Dawn L. Melton

Lorelei V. Misenheimer
Lorrie M. Nantz
Robin E. Nicolaisen
Johnda S. Noble
Misty M. Nordan
Martha W. O'Brien
H. Clifford Parsons
C. Rodney Pepper
Donna L. Pleasant
Amanda L. Poplin
Dustin L. Poplin
Jennifer K. Purser
Trena B. Purvis
Brandi A. Ray
Cindy L. Riley
Cheryl P. Rinehardt
Teresa T. Ritchie
David M. Rudisill
Cynthia C. Sasser
Neil B. Senter
Roger Scott Seymour
Debbie B. Sheppard
Cristi H. Showalter
Tamara M. Singletary
Helen Ann Smith
Katrina H. Smith
Kelly B. Smith
Sabrina D. Smith
Tamara L. Smith
Danielle T. Soles
Patricia B. Speight
Lori R. Stiller
Christy D. Stoner
Ryan V. Story
A. Donald Swaringen
Crystal B. Swaringen
Gayle B. Talbert
Jeffrey M. Talley
Michael Chad Tarlton
Angela S. Teems
Jessica N. Thompson
Misti D. Thompson
Misty W. Thornburg
Crystal M. Troutman
Linda B. Troutman
Marci A. Tucker
Michelle P. Tucker
Susan T. Tucker
Kristin M. Umberger
Kathy R. Valentine
Vinita K. Vanhoy
Eddie F. Wall
Robbie H. Walters
Angela T. Webb
Melody S. Whitley
Barbara S. Williams
Tonda M. Witmore
Brittany G. Wolfarth
Kenneth E. Yelton

Uwharrie Capital
Corp Associates

Our associates are one of our most valu-
able resources because relationships are
not just about the numbers. Service is a
way of life, an attitude our people bring
into the office every day and take home
with them each night. We work here, but
we also live here. We support many civic
and charitable programs in the three
county footprint in which we operate.
We support museums, theater produc-
tions, libraries and education programs,
hospitals and disaster relief. Some pro-
grams provide much needed relief, aid
and comfort, some just put smiles on the
faces of children, maybe our own or
maybe the neighbor’s kids down the
street.

Barn Blast for
Anson County
Partnership
for Children

Stanly County
Relay for Life
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Community
Investment

Academic Learning Center

Albemarle Downtown
Development
Corporation

Albemarle Optimist Club

Albemarle Parks &
Recreation

Albemarle Police
Department

Albemarle Rotary Club

American Cancer Society

American Red Cross

Anson Cooperative
Extension

Anson County Chamber
of Commerce

Anson County Domestic
Violence Coalition

Anson County Ducks
Unlimited

Anson County Historic
Society

Anson County Partnership
for Children

Appalachian State
University Foundation

ARC of Stanly County

Badin Youth

Ben Mynatt Children's
Foundation

Better Badin, Inc.

Big Lick Blue Grass
Festival

Boys & Girls Club of
Cabarrus

Cabarrus Arts Council

Cabarrus College of
Health Sciences

Cabarrus Regional
Chamber of Commerce

Central NC Council Boy
Scouts

Community Athletics,
Benefits, Concerts,
Events, Youth

Community Churches &
Christian Ministries

Community Inn

Concord Downtown
Development

Concord Rotary Club

Conflict Resolution
Center

Crisis Council of Stanly
County

CVAN Auction &
Celebration

Endy Optimist Club

Fire Departments

Folds of Honor
Foundation

Foundation of Anson
Community Hospital

GHA, Inc.

Girl Scouts, Hornet's Nest

Greater Oakboro Business
Association

Habitat For Humanity

Helping Hands

Hispanic Learning Center

Hospice

Joe Talbert Memorial Golf
Tournament

Kiwanis of Wadesboro

Leadership Anson

Lions Club

Municipalities and Law
Enforcement

Muscular Dystrophy

NC Bankers Association

NC Zoological Society

North Carolina Water
Rights Committee

North Carolina's Central
Park

NorthEast Medical
Foundation

Oakboro Fourth of July
Celebration

Oakboro Youth
Association

Pfeiffer University

Rescue Unit of Stanly
County

Rotary Club of Cabarrus
County

Rotary Club of Stanly
County

Salvation Army

Samaritan's Feet

Schools - Project
Graduation, Academic
Programs, Athletics

Singing Americans of
Stanly County

South Oakboro Action
Association

South Piedmont
Community College
Foundation

South Stanly
Sharpshooters

Special Olympics of Stanly
County

Stanly Community
College Foundation

Stanly County American
Legion

Stanly County Animal
Rescue League

Stanly County Arts
Council

Stanly County Chamber
of Commerce

Stanly County Chorale

Stanly County Health
Department

Stanly County Historical
Preservation
Commission

Stanly County Humane
Society

Stanly County Saddle
Club

Stanly County Senior
Center

Stanly County Senior
Services

Stanly County YMCA

Stanly Regional Medical
Center

Stanly Regional Medical
Center Foundation

Stanly Veterans Council

Talent Company

TLC at Home

Town of Norwood - Arbor
Day Sponsorship

United Way Campaigns

Uptown Wadesboro

Uwharrie Mountains
Festival

Uwharrie Players

Uwharrie Running Club

Wadesboro Civitan

Walk for Life

Yadkin Riverkeeper

In our role of a community banking
organization, our mission of service often
extends beyond the walls of our buildings.
Corporately and as individuals, we are
actively at work in a host of civic, charita-
ble, educational, religious and economic
development activities throughout the
communities in which we serve. It’s that
spirit of community that reminds us that
each person is our neighbor and that the
power of people can work to enhance the
quality of life we all share. We believe that
helping to develop the communities we
serve is our responsibility to our associ-
ates, our customers and our shareholders.

Groundbreaking for
Bethel Baptist Church
in Kannapolis.

Tools for Schools
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ANSON BANK & TRUST
www.AnsonBankandTrust.com

WADESBORO
704-694-2122
211 South Greene Street
Post Office Box 249
Wadesboro, NC 28170-0249

ATM Location
426 East Caswell Street

BANK OF STANLY
www.BankofStanly.com

ALBEMARLE
Post Office Box 338
Albemarle, NC 28002-0338

MAIN OFFICE
AND INVESTMENT
SERVICES CENTER
704-983-6181
167 North Second Street (28001)

VILLAGE OFFICE*
704-983-6181
710 North First Street (28001)

EAST ALBEMARLE OFFICE*
704-983-6181
800 NC 24-27 Highway (28001)

ATM Location
Stanly Regional Medical Center

NORWOOD*
704-474-3103
107 South Main Street
Post Office Box 657
Norwood, NC 28128-0657

OAKBORO*
704-485-3435
624 North Main Street
Post Office Box 539
Oakboro, NC 28129-0539

WEST STANLY
704-888-8897
111 Ray Kennedy Drive
Post Office Box 715
Locust, NC 28097

Our companies are community focused, with an emphasis on local decision
making and strong community support. We remain committed to the well-
being of our communities by delivering products and services with the best
interest of our customers in mind. We continually work to enhance our
product line and promote all of the convenience our customers expect. We
reinvest in our business, our products and our technology, but just as
important, we reinvest in our communities.

*ATM Locations

Locations

CABARRUS BANK & TRUST
www.CabarrusBankandTrust.com

CONCORD
Post Office Box 1970
Concord, NC 28026-1970

PALASIDE DRIVE OFFICE*
704-262-3855
25 Palaside Drive, NE (28025)

CHURCH STREET OFFICE
704-262-3855
700 Church Street North (28025)

MT. PLEASANT*
704-436-2300
1490 South Main Street
Post Office Box 1081
Mt. Pleasant, NC 28124-1081

*ATM Locations

STRATEGIC
INVESTMENT ADVISORS
www.StrategicInvestmentAdvisors.com

ALBEMARLE
704-983-5959
132 North First Street (28001)
Post Office Box 1517
Albemarle, NC 28002-1517
CONCORD
CHURCH STREET OFFICE
704-262-3855
700 Church Street North (28025)
Post Office Box 1970
Concord, NC 28026-1970

Making a Difference

www.2ShopLocal.com
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Quality of
Life

Our vision is of a community where economic prosperity is shared by many and
not few, where progress embraces the environment rather than destroys it, where
meeting our needs today does not compromise the future of our grandchildren.
We can work together to take control of our economic destiny and create a
vibrant, desirable place to live where the basic needs for human life are controlled
by the people who are affected the most; the people who live here. Through
appropriate planning and sound public policy, we can reap the benefits of a
balanced economy built upon environmentally friendly manufacturers, providers
of high-tech jobs, health care, service companies, recreation and tourism.



The financial information appearing in this Summary Annual Report has
been condensed from the consolidated financial statements which accompany the
Proxy Statement distributed in connection with Uwharrie Capital Corp’s 2010
Annual Meeting of Shareholders. A copy of the Company’s 2009 Annual Report
on Form 10-K, as filed with the Securities and Exchange Commission (SEC), may
be obtained at no charge by searching the “EDGAR” archives at the SEC’s internet
site at www.sec.gov or by notifying Tamara M. Singletary, Executive Vice President
and Corporate Secretary, Uwharrie Capital Corp, 132 North First Street, Post
Office Box 338, Albemarle, NC 28002-0338.

(Email: tsingletary@uwharrie.com)

Management has simplified the financial presentation in this Summary
Annual Report because it believes such simplification enhances the shareholder
communication process. Management’s objective is to provide shareholders with
relevant financial information in an easily understood and readable format.

The accompanying condensed consolidated financial statements and their
integrity and objectivity are the responsibility of the Company’s management. The
financial statements include amounts based on management’s best estimates and
judgments. Management also prepared other information in the Summary Annual
Report and is responsible for its accuracy and consistency.

SHAREHOLDER INFORMATION

This Annual Report may contain, among other things, certain forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995, including, without
limitation, (i) statements regarding certain of the Company’s goals and expectations with respect to earnings, income per share, revenue, expenses and the growth rate in such items, as well as
other measures of economic performance, including statements relating to estimates of credit quality trends, and (ii) statements preceded by, followed by or that include the words “may,”
“could,” “should,” “would,” “believe,” “anticipate,” “estimate,” “expect,” “intend,” “plan,” “projects,” “outlook,” or similar expressions. These statements are based upon the current belief and
expectations of the Company’s management and are subject to significant risks and uncertainties that are subject to change based on various factors (many of which are beyond the Company’s
control).
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Uwharrie Capital Corp is committed to

the beneficial use of local and natural

resources. Through collaborations with

local customers and community

partners, Uwharrie Capital Corp’s 2009

Summary Annual Report was produced

with resources within Stanly,

Anson and Cabarrus counties.

Additionally, this report was printed on

an environmentally friendly paper.

It is the philosophy of Uwharrie Capital Corp to promote a strong, local
shareholder base. While bid and asked prices for the Company’s common stock
are quoted on the Over the Counter Bulletin Board under the symbol UWHR,
trading is sporadic with most trades taking place in privately negotiated
transactions. Management makes every reasonable effort to match willing buyers
with willing sellers as they become known for the purpose of private negotiations
for the purchase and sale of the Company’s common stock.

Shareholders needing information about purchasing or selling stock should
contact Tamara M. Singletary, Executive Vice President/Investor Relations at
Uwharrie Capital Corp, 132 North First Street, Post Office Box 338, Albemarle,
NC 28002-0338.

Telephone (704) 982-4415
Email address: tsingletary@uwharrie.com

Securities, with the exception of bank products, are not FDIC insured, are
not guaranteed by any financial institution and may involve investment risk
and/or loss of principal.



Annual Meeting of Shareholders
Stanly County Agri-Civic Center

Albemarle, NC
May 11, 2010



Uwharrie Capital Corp
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